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Trusted Community

For over 117 years, Claremont Savings Bank has been
committed to the communities it serves.

“ s a community bank, our mis-
A sion is to help our customers and
communities thrive,” says Dave

Finnerty, president and CEO of Claremont
Savings Bank. “We're a community bank as
well as a mutual savings bank, meaning we're
owned by our local depositors, not Wall Street.
This allows us to focus our decision-making on
providing products and services our customers
truly value. From growing local businesses to
helping families buy homes, we build strong
relationships by embracing human connections
and listening to our customers. These relation-
ships are the very core of our business model.”
Founded in 1907, the Bank serves custom-

ers at locations throughout Vermont and New
Hampshire—an area of up-and-coming towns
and enterprising businesses recovering from
the regional manufacturing industry’s decades
of decline. To support its communities and
customers, the Bank is merging innovative
new technologies with 117 years of relation-
ship-driven customer service and experience.
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“We want to increase convenience for every
customer by giving them the ability to choose
how, when, and where they want to bank. We
provide them with options that best meet their
needs,” says Finnerty. “Alongside our mobile
app and online banking tools, we're using tech-
l'lClngy to make our customer EXPE]'iEDCE as
frictionless as possible. We are leveraging part-
nerships that can bring elevated experiences to
our customers. O]'IE Sl.lCh partnership encome-
passes opening new accounts both at the branch
and online for our personal and business cus-
tomers. Once deployed later this year, a process
that used to take 45 minutes will now be done
in under 5. That kind of streamlining improves
the overall experience for everyone, including
customers who prefer in-person banking”

Committed To Customers
“Being a community bank in residential
lending requires us to educate our borrowers
about how the process works,” says Brandy
Blackinton, senior vice president, retail lend-
ing. “In some credit situations or other cases,
it’s not the right time for a customer to take out
ahome loan. Instead of turning them away, we
talk to them about how to resolve those issues.
We want to help people buy homes and take
their first step in building generational wealth.”
In addition to home loans, Claremont
Savings Bank offers a wide variety of lending
services for individuals, businesses, and munic-
ipalities. The team has helped new restaurants
open for business, enabled schools to invest in
new facilities, and helped area manufacturers
establish a foothold in untapped markets. As
Blackinton sees it, lending is simply another
tool for building community.
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“We are a true community bank,” she says.
“We live in these communities, and we care
about seeing them succeed. That makes a huge
difference in how we approach our lending.
We see the results of our work every day”

Community Involvement
Another essential function of being a local
bank is providing direct support for commu-
nity groups, projects, and nonprofits. In addi-
tion to sponsoring a wide range of local sports
teams and recreational programs, Claremont
Savings Bank prides itself on supporting area
nonprofits by providing donations through
the Claremont Savings Bank Foundation and
employee volunteerism.

“We're invested in the organizations we
work with,” says Carol Vivian, senior vice
president, chief customer experience officer.
“We understand the needs of our commu-
nities, and we're always looking for ways we
can use our resources to help fill in the gaps.
When the community flourishes, so does
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